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UNITED STATES PATENT AND TRADEMARK OFFICE 
 

TRADEMARK TRIAL AND APPEAL BOARD 
 

  
Serial No.:  77753502 
 
Applicant’s Mark:  BUFFALO 
 
Filed:  June 5, 2009  
 
Applicant:   
Aristocrat Technologies Australia Pty Ltd.  
     
Law Office 110  
   
Examining Attorney: 
CASTRO GIANCARLO   
  
____________________________________  
Commissioner for Trademarks 
P.O. Box 1451 
Alexandria, VA 22313-1451 
 
 

APPLICANT’S APPEAL BRIEF 
 

I. INTRODUCTION 

 Applicant has appealed to the Trademark Trial and Appeal Board from the final decision 

of the United States Patent and Trademark Office Examining Attorney refusing registration of 

the above-referenced mark. 

 The Applicant filed its application to register the mark BUFFALO on June 5, 2009.  The 

Examining Attorney issued a Final refusal on December 22, 2010.  The Applicant filed a 

Request for Reconsideration and a concurrent Notice of Appeal on June 22, 2011 and, after 

denial of Applicant’s Request for Reconsideration, Applicant’s Appeal was resumed on 

September 15, 2011. 
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 The Examining Attorney has refused registration, contending that Applicant’s Mark is 

confusingly similar to the mark BUFFALO BUCKS (“Cited Registration”) as shown in 

Registration No. 2765289, within the meaning of Section 2(d) of the Federal Trademark Act, as 

amended.  Additionally, the Examining Attorney contends the two marks share the same overall 

sound, appearance, and commercial impression based on the two marks sharing the word 

“buffalo” in whole or in part.  Moreover, the Examining Attorney has stated that the goods are 

related because consumers might encounter the Applicant’s and Registrant’s respective goods in 

the marketplace. 

  As set forth in the following sections of this appeal brief, Applicant believes the Examining 

Attorney's contentions to be in error and asks that this Board reverse his/her refusal and pass this 

mark to publication. 

 

II. RELEVANT FACTS 

 Applicant has been using the Mark BUFFALO for “Gaming machines, namely, devices 

which accept a wager,” since at least November 6, 2003.  Applicant’s Mark is used as the title for 

a slot machine game and is one of Applicant’s more popular and well-known products. 

 

III. ARGUMENT 

A. Competitors in the Gaming Industry Routinely utilize the same or Similar Terms and 

Themes in Connection With the same Goods/Services and Trademarks reflecting the same 

peacefully coexist 

 Competitors within the gaming industry very often utilize similar or even the same game 

themes in their products.   It is generally accepted within in the industry and unless game names are 

so similar as to be confusing or infringing, competing products with similar themes/names tend to 
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peacefully coexist.  Applicant has compiled a representative list of peacefully coexisting Allowed or 

Registered trademarks for gaming products that have similar names and game themes to those of 

their competitors.  See Exhibit A.  Examining Attorney will note that not only are these marks 

coexisting, but the Trademark Office has either Allowed or Registered each of these despite the other 

“similar” marks also existing on the Register.   

 In Sun Banks of Florida v. Sun Federal Savings & Loan Assn., the court held that there was 

no likelihood of confusion between the marks SUN BANKS OF FLORIDA, INC. and SUN 

FEDERAL SAVINGS AND LOAN ASSOCIATION because "the extensive third-party use of the 

word ‘Sun’ [was] impressive evidence that there would be no likelihood of confusion between Sun 

Banks and Sun Federal." 651 F.2d 311, 316, 211 U.S.P.Q. 844 (5th Cir. 1981).  Additionally, in Bell 

Labs., Inc., v. Colonial Prods., Inc., the court held that there was no likelihood of confusion between 

the marks FINAL and FINAL FLIP in reference to pesticides because “the greater the number of 

identical or similar trademarks already used on different kinds of goods, the less is the likelihood of 

confusion” between similar marks. 644 F. Supp. 542, 545, 231 U.S.P.Q. 569 (S.D. Fla. 1986) 

(quoting Restatement (Second) of Torts § 729, comment g).  Here, as is common in the gaming 

industry, the marks at issue are BUFFALO and BUFFALO BUCKS.  The Cited Registration is just 

one of several “Buffalo” themed marks on the register, as evidenced below, for gaming or casino 

related goods or services, all of which have peacefully coexisted up to this point with no evidence of 

likelihood of confusion: 

BUFFALO BILL'S 
RESORT & CASINO 
  
SN:76-258727 
RN:3,270,691 
  
 

Registered 
July 31, 2007 

(Int'l Class: 41) Casino, 
golf course, amusement 
park and entertainment 
services, namely, live 
performances featuring live 
and prerecorded music, 
prerecorded video, singers, 
dancers, magicians, actors, 
acrobats and comedians 

Affinity Gaming, LLC 
 

BUFFALO BILL'S 
RESORT CASINO and 
Design 

Renewed 
November 12, 2006 

(Int'l Class: 41) 
Entertainment services, 
namely, services by live 

Affinity Gaming, LLC 
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SN:75-018542 
RN:2,015,414 
  
 

vocal, instrumental and 
musical performing groups, 
amusement park services 
and casino services 

BUFFALO BUCKS 
 SN:76-358324 
RN:2,765,289 

Registered 8 Accepted 
April 13, 2010 

(Int'l Class: 9) Gaming 
machines and operating 
software that runs thereon 

Rocket Gaming Systems, 
LLC. 
 

BUFFALO MOON 
SN:85-219633 

Pending - Publication 
Review Complete 
December 6, 2011 

(Int'l Class: 9) Electronic 
gaming machines, namely, 
devices which accept a 
wager 

Aristocrat Technologies 
Australia Pty LTD. 
 
 

BUFFALO MOUNTAIN 
 SN:78-778708 
RN:3,279,483 

Registered 
August 14, 2007 

(Int'l Class: 9) Gaming 
devices, namely gaming 
machines and computer 
software used therewith to 
enable the gaming machine 
to run; downloadable 
computer software for use 
in connection with gaming 
machines 

Aristocrat Technologies 
Australia Pty LTD 
 
 

BUFFALO THUNDER 
RESORT & CASINO and 
Design 
SN:85-230003 
RN:3,985,905 
  

Registered 
June 28, 2011 

(Int'l Class: 21) Coffee 
cups 
(Int'l Class: 25) Clothing, 
namely, shirts, jackets, 
sweatshirts, headbands, 
skirts and ties 
(Int'l Class: 41) Gaming 
services in the nature of 
casino gaming 
(Int'l Class: 43) Hotel 
services 

Buffalo Thunder, Inc. 
(United States Corporation 
Chartered by the Pueblo of 
Pojoaque, a Federally 
Recognized Indian Tribe) 
17746 U.S. Highway 
84/285 
Santa Fe, New Mexico 
87506 

PRIMM VALLEY 
CASINO RESORTS 
BUFFALO BILL'S 
PRIMM VALLEY 
WHISKEY PETE'S and 
Design 
  
SN:76-572213 
RN:3,753,480 
  

Registered 
March 2, 2010 

(Int'l Class: 41) Casino 
services; entertainment 
services, namely, live 
performances featuring 
musicians and singers, 
dancers, magicians, actors, 
acrobats, comedians and 
prerecorded music and 
video 

Affinity Gaming, LLC 
 
 

SENECA BUFFALO 
CREEK CASINO 
SN:78-875181 
RN:3,596,671 
 

Registered 
March 24, 2009 

(Int'l Class: 41) Casino 
services 

Seneca Gaming 
Corporation 
(United States Tribally-
Chartered Corporation of 
the Seneca Nation of 
Indians, a Federally-
Recognized American 
Indian Tribe) 

THUNDERING 
BUFFALO 
SN:85-055103 
RN:3,967,823 

Registered 
May 24, 2011 

(Int'l Class: 9) Gaming 
machines, namely, devices 
which accept a wager 

IGT 
(Nevada Corp.) 
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 It follows then from Sun Banks and Bell Labs, that if consumers are already made to 

distinguish between similarly themed marks based on the current status of the register as well as the 

commercial environment, then they are much less likely to be confused by an additional mark in the 

realm of similarly themed marks, particularly when the new addition, like BUFFALO, stands on its 

own as a strong brand rather than as a seeming addition to an already existing brand.  

B. The Appearance of the Marks is So Significantly Different in Commercial Impression That 
Consumers are Highly Unlikely to confuse either Mark as Related Brands 
 
 Bell Labs, additionally points out that when conducting a likelihood of confusion analysis, 

marks must be considered in their entirety and that should include the appearance of the marks.  Bell 

Labs., 644 F.Supp. at 546-47 (following Schmid Labs. v. Youngs Drug Products Corp., 482 F. Supp. 

14 (D.N.J. 1979)).   The Bell Labs court goes on to describe the differences between the two 

marks in appearance:  

Plaintiff's mark boldly highlights the word “FINAL” in black against a white background 

with other black print. The letter “F” is capitalized and the other letters are lower case. 

The printing is stylized. There is little other ornamentation on the “FINAL” package save 

for the plainly printed phrase “Pelleted Rat and Mouse Bait.” Defendant's packaging is 

very different from plaintiff's. The paper “header” attached to the package contains bright 

red and yellows. The words “FINAL FLIP” are capitalized throughout in standard 

unstylized block letters. The exclamation “Rats & Mice Love It!” is prominently 

featured, as is a cartoon of a sneering gloved rat swiping an ear of corn.  

In the instant case, as in Bell Labs, the goods are encountered by consumers in a visual context 

(rather than an aural context where goods are ordered verbally), and thus it is important to 

consider such appearance of the mark in its entirety as used on or in connection with the goods.  
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Here, when a consumer is visually exposed to Applicant’s goods and Applicant’s mark thereon, 

the consumer sees the word BUFFALO in a stylized and bolded font above a wildlife scene 

depicting realistic looking buffalo appearing to stampede toward the viewer (See Exhibit B).  In 

stark contrast, when looking at the Cited Registration, the viewer sees the mark in a scripted 

format both above and below a cartoon logo depicting a human characterized cartoon buffalo 

dressed in a suit, top-hat and monocle.  (See Exhibit C).  The imagery associated with the Cited 

Registration is whimsical in nature, depicting an animal as a human, complete with full dress and 

accessories.  It additionally features dollar bills seemingly falling from the sky—a clear reference 

to the “BUCKS” portion of the mark.  Applicant’s mark, however, is much more serious in tone, 

depicting buffalo in their natural, wild state as compared to the Cited Registration’s fanciful and 

comical depiction.   

 Additionally, within the Cited Registration’s design, the cartoon buffalo’s period attire is 

clearly meant to remind the consumer of the particular historic time period in which the 

legendary and now extinct Buffalo Nickel would have been in circulation in the U.S. (The 

Buffalo Nickel was in circulation from 1913 to 1938.  See Exhibit D).  Thus, the cartoon 

buffalo’s ensemble is clear evidence that the Cited Registration is intended to evoke the charm of 

the historic Buffalo Nickel whereas Applicant’s mark makes no such reference and unmistakably 

refers to Buffalo in terms of the actual animal itself within its natural habitat. 

 
C. Confusion is Highly Unlikely Even when Taking Into Account Similar Channels of 
Trade  
 

1. The Appearance of the Marks Takes Precedence Even When the Goods May be 
Sold in Similar Channels of Trade 
 

The Examiner asserted that there was a likelihood of confusion because the goods associated 

with both the Cited Registration and Applicant’s Mark might appear together in the marketplace 
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because of similar channels of trade.  Applicant respectfully disagrees and would like to call 

Examiner’s attention to W.W.W. Pharmaceutical Co., Inc. v. Gillette Co., 808 F.Supp. 1013 

(S.D.N.Y. 1992) in which the court held that despite the fact that the goods are "customarily sold 

through the same channels of trade," there was no likelihood of confusion, in part, because the 

use of the marks differed in appearance.  In that case, unlike here, the marks were practically 

identical--“SPORTSTICK” for lip balm and “SPORT STICK” for deodorant—and the court even 

acknowledged that it was possible the two could appear together on the same store shelves; and yet, 

the court still found that appearance of the mark on the goods was the determining factor, finding no 

likelihood of confusion.  

 Here, based on the strong arguments above for publication based on the vastly different 

appearances of the two marks, Applicant respectfully requests that the application be approved for 

publication. 

2. The Goods are Unlikely to Actually Appear in the Same Marketplace, Thus Making 
Confusion Highly Unlikely 
 

 Here, unlike in W.W.W. Pharmaceutical Co., Inc., whilst the goods of both marks are gaming 

machines, the goods are highly unlikely to even appear together in the same space.  The Indian 

Gaming Regulatory Act established three Classes of gaming, which provide for very different types 

of gaming in each class and subsequently very different types of gaming machines in each class.  

While developed in relation to Indian Gaming, the general definitions of Classes I-III are used as 

terms of art throughout much of the world to describe a particular jurisdiction’s legally allowed types 

of gaming. We are only concerned here with Class II and Class III as Class I only encompasses 

“social games solely for prizes of minimal value or traditional forms of Indian gaming engaged in by 

individuals as a part of, or in connection with, tribal ceremonies or celebrations,” 25 U.S.C. 2703(6), 

and does not involve the type of gaming machines at issue here. 
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Class II gaming is defined for the purpose herein to mean “the game of chance commonly known as 

bingo (whether or not electronic, computer, or other technologic aids are used in connection 

therewith)…”  Class II gaming does not include “…electronic or electromechanical facsimiles of any 

game of chance or slot machines of any kind.”  25 U.S.C. 2703(7) (emphasis added).  Class III 

gaming “means all forms of gaming that are not class I gaming or class II gaming,” which, of course, 

would include traditional slot machines.  The type of games to be offered in a particular Indian 

casino is decided by each tribe and varies by casino. 

 Applicant solely operates in the U.S. under Class III gaming, manufacturing only traditional 

“Las Vegas style” slot machines.  In contrast, the owner of the Cited Registration, Rocket Gaming, 

primarily operates primarily in Class II gaming (See Exhibit E), which includes only bingo machines.  

Applicant’s Class III products are not even permitted under U.S. regulation to appear in Class II 

locations and thus; despite both marks being used with “gaming machines,” the goods are, in fact, 

sold and displayed to the public in quite different venues and operating arenas.  Consequently, there 

is little likelihood that the marks would even appear in any proximity in the same market. 

 Based on the above, Applicant respectfully requests that the application be approved for 

publication.   

D. The Consumer Slot Player, Whether Knowledgeable of the Industry or Not is Highly 

Unlikely to Confuse the Two Marks 

 In a previous Response to Office Action, Applicant asserted that the consumer at issue for 

Applicant’s goods is the casino manager who makes the initial purchase of the gaming machines for 

his casino.  Applicant maintains this position but agrees with the Examiner’s contention that the 

ultimate consumer is the end-user, “namely the individual who goes to a casino looking to play a 

specific gaming machine.”  In fact, acceptance of this position strengthens the Applicant’s position as 

the likelihood of confusion is diminished even further, whether the consumer is a knowledgeable and 

habitual slot player or an occasional player on vacation. 
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1. The Knowledgeable Consumer 
 

 As the popularity of gaming continues to grow throughout the United States, more and more 

people are becoming “regular” slot players.  These habitual players are well informed with regards to 

their favorite games, game styles, game categories, brands and manufacturers and tend to specifically 

look for the same when visiting a casino.  In particular, these players take great care when selecting 

machines to play, considering the likely return on their monetary investment and the entertainment 

value they see in playing different machines and game styles.  These players even have their own 

websites and message boards where they can discuss with other regular players their likes and 

dislikes for particular games and manufacturers.  Exhibit F evidences one such message board where 

consumers specifically identify the BUFFALO game as one owned by Applicant, Aristocrat 

Technologies.  Clearly these regular consumers have no difficulty distinguishing between 

Applicant’s Mark and the Cited Registration.  In fact, as Examiner points out, the consumer would be 

looking to play a “specific gaming machine,” and thus would experience no confusion when looking 

for Applicant’s game because, based on the Appearance argument above, the marks are used in such 

a drastically different manner that there is minimal, if any, likelihood that such a knowledgeable 

consumer would mistake one for the other.  Additionally, as mentioned above, because the owners of 

the marks operate in very different gaming environments, a regular slot player would know that s/he 

could not go into a Class II jurisdiction and find Applicant’s product nor could s/he walk into a Class 

III jurisdiction such as Las Vegas and find a Class II bingo terminal of the type bearing the Cited 

Registration. 

 
2. The Occasional Player 
 

 The occasional slot player, such as one vacationing in a Las Vegas casino, is highly unlikely 

to experience confusion, despite having little or no knowledge of gaming classes, jurisdictions or 

manufacturers.  Again, this is so because of the clear variation in appearance of the marks where one 
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EXHIBIT A 

 
Coexistence of Similar Themes and Names 

 within the Gaming Industry 
 

“Princess” Theme 
Note below the descriptors both describing the “Princess” as some form of magic: 

 MYSTICAL PRINCESS (Registration No. 3459085) in class 9 for Gaming machines, namely, devices 
which accept a wager. Owned by IGT CORPORATION NEVADA.  

 ENCHANTED PRINCESS (Registration No. 3609737) in class 9 for Gaming machines; Computer 
software for gaming machines. Owned by NOVA GAMING, LLC.  

Note below the particular references to A Princess from a particular ethnicity or nationality: 

 POLYNESIAN PRINCESS (Registration No.3473219) in class 9 for Gaming machines that generate 
or display wager outcomes; Gaming software that generates or displays wager outcomes of 
gaming machines. Owned by WMS Gaming, Inc.  

 ASIAN PRINCESS (Registration No. 3183844) in class 9 for Gaming devices, namely, gaming 
machines and computer software used therewith to enable the gaming machine to run. Owned 
by Aristocrat Technologies Australia Pty Ltd.  

 PERSIAN PRINCESS (Registration No. 3155026) in class 9 for Gaming machines, namely, devices 
which accept a wager and components therefor, namely, controllers, displays, button panels, 
bolsters, electrical wiring, and computer hardware and software associated therewith. Owned 
by IGT CORPORATION NEVADA.  

 MAYAN PRINCESS (Registration No. 3574107) in class 9 for Gaming equipment, namely, slot 
machines with or without video output. Owned by Global Gaming Group, Inc.  

____________________________________ 

 “Jade” Theme 

Note below the first two registrations where “Jade” describes a type of animal or creature. 

 THE JADE ELEPHANT (Registration No. 3094373) in class 9 for gaming machines. Owned by WMS 
Gaming, Inc.  
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 JADE DRAGON (Registration No. 3607478) in class 9 for Computer software and firmware for 
games of chance on any computerized platform, including dedicated gaming consoles, video 
based slot machines, reel based slot machines, and video lottery terminals; Gaming devices, 
namely, gaming machines, slot machines, bingo machines, with or without video output; 
Gaming equipment, namely, slot machines with or without video output; Gaming machines; 
Gaming machines including slot machines or video lottery terminals; Gaming machines that 
generate or display wager outcomes; Gaming machines, namely, slot machines and video lottery 
terminals; Gaming machines, namely, devices which accept a wager; Gaming machines, namely, 
electronic slot and bingo machines. Owned by Eclpise Gaming Systems, LLC.  

JADE (Registration No. 3416298) in class 41 for Casino and gaming contest services; providing casino and 
gaming contest facilities. Owned by Boyd Gaming Corp. Nevada.  

DOUBLE JADE (Registration No. 3469477) in class 9 for Gaming machines, namely, devices which accept 
a wager. Owned by IGT CORPORATION NEVADA.  

JADE DYNASTY (Registration No. 3188135) in class 9 for Electronic game programs; Gaming equipment, 
namely, slot machines with or without video output; Gaming machines; Machines for playing games of 
chance; Slot machines. Owned by Konami Gaming, Inc.  

GREEN JADE (Registration No. 3083163) in class 9 for ELECTRIC AND ELECTRONIC APPARATUS, 
INSTRUMENTS, DEVICES AND MACHINES NAMELY, AUTOMATED COIN DISPENSING MACHINES, COIN 
OPERATED MACHINES, MACHINES OPERABLE WITH BILLS, MAGNETIC CARDS, COMPUTER CHIPS, 
MICRO-PROCESSORS AND CHIPS, MECHANICS FOR COIN-OPERATED MACHINES NAMELY, COIN, 
CURRENCY AND CHIP-CONTROLLED GAMING MACHINES, APPARATUSES FOR BILLING OPERATIONS OF 
COIN-OPERATED MACHINES, NAMELY, COMPUTER SOFTWARE USED TO GENERATE BILLS IN 
CONNECTION WITH COIN OPERATED GAMING MACHINES, AUTOMATED DATA STORAGE MACHINES IN 
THE NATURE OF COMPUTERS, DATA PRINTERS, ELECTRONIC PRINT BOARDS, FOR DISPLAYING TOTAL 
WINNINGS IN FRONT OF GAMING MACHINES, CHANGE MACHINES, VENDING MACHINES PROVIDING 
CHIPS, COUPONS AND GAME CARDS; ELECTRIC AND ELECTRONIC MACHINES AND APPARATUSES FOR 
GAMES AMUSEMENT, ENTERTAINMENT AND GAMING, NAMELY, SLOT MACHINES, GAME SYMBOL 
CYLINDERS FOR SLOT MACHINES; DROP-DOWN CAROUSELS FOR GAMING AND SLOT MACHINES; TV 
MONITORS, LCD-DISPLAY MONITORS, ALL FOR GAMBLING MACHINES; ELECTRONIC CASINO GAME 
MACHINES; ELECTRIC AND ELECTRONIC GAMING AND GAMBLING MACHINES; BETTING MACHINES. 
Owned by Atronic International GmbH Corp.  

 “Chili Pepper” Theme 

Note the first two marks below have almost the same connotation referring to a very hot chili (the 
spelling of “chili” varying by the spelling in the country of origin):  

 RED HOT CHILLI and design. (RN:3,553,062) in class 9 for Slot machines and replacement 
parts therefor; video slot machines and replacement parts therefor; gaming machines and 
replacement parts therefor; gaming machines with a liquid crystal display and replacement parts 
therefor; mechanical reel type slot machines with a liquid crystal display and replacement parts 
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therefor; media storage computer software for electronic circuits, optical disks, magnetic tapes, 
magnetic disks, magnetic cards, optical-magnetic disks, CD-ROMs, ROM-cartridges and DVDs, 
namely, computer software for controlling slot machines and game machines; computer game 
software for game machines and slot machines. Owned by UNIVERSAL ENTERTAINMENT 
CORPORATION 

 SUPER HOT CHILI (SN:85-173390) Allowed in class 9 for Gaming equipment, namely, gaming 
machines. Gateway Gaming LLC 

MORE CHILLI (RN:3,974,361) in class 9 for Electronic gaming machines, namely, devices which accept a 
wager. Owned by Aristocrat Technologies Australia Pty LTD. 

CHILLI TIME (SN:77-823281) Allowed in class 9 for Computer software and firmware for games of 
chance on any computerized platform, including dedicated gaming consoles, video based slot machines, 
reel based slot machines, and video lottery terminals. Owned by Ainsworth Game Technology Limited. 

CHILI PEPPER PARTY (SN:85-177575) Allowed in class 9 for Components for gaming machines that 
generate or display wager outcomes, namely, controllers, displays, button panels, bolsters, electrical 
wiring, and computer hardware and software associated therewith; Gaming machines, namely, devices 
which accept a wager; Gaming software that generates or displays wager outcomes of gaming machines. 
Owned by WMS Gaming Inc. 

_________________________________ 

“Tiger” Theme 

WILD TIGER (Registration No. 3854691) for Computer software and firmware for games of chance on 
any computerized platform, including dedicated gaming consoles, video based slot machines, reel based 
slot machines, and video lottery terminals; Gaming devices, namely, gaming machines, slot machines, 
bingo machines, with or without video output. Owned by Video Gaming Technologies, Inc.  

TIGER AND DRAGON (Registration No. 3398389) including “gaming and gambling machines.” Owned by 
Atronic International GmbH Corp.  

TIGER’S EYE (Registration No. 3828871) for Gaming machines, namely, devices which accept a wager. 
Owned by IGT CORPORATION NEVADA.  

FORTUNE TIGER (Registration No. 3723267) for Electronic game programs; Gaming equipment, namely, 
slot machines with or without video output; Gaming machines; Machines for playing games of chance; 
Slot machines. Owned by Konami Gaming, Inc.  

TIGER MAGIC (Registration No. 3677225) for Gaming devices, namely, gaming machines, slot machines, 
bingo machines, with or without video output; Gaming equipment, namely, slot machines with or 
without video output; Gaming machines; Gaming machines that generate or display wager outcomes; 
Gaming machines, namely, electronic slot and bingo machines; Gaming software that generates or 
displays wager outcomes of gaming machines. Owned by Aruze Gaming America, Inc.  
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YEAR OF THE TIGER (Registration No. 3621006) for Gaming equipment, namely, slot machines with or 
without video output. Owned by Nizdil, Mark C (Individual).  

WHITE TIGER (Registration No. 1980662) for gaming equipment, namely poker machines and parts 
therefor. Owned by Aristocrat Technologies Australia Pty Ltd.  

 




























































